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APPENDIX 27 - OUTDOOR
ADVERTISING STRATEGY

1 Outdoor Advertising Structures

Dublin is a unique city where high quality
architecture of all periods combines with
a strongly defl ned urban form of streets,
squares and spaces to create a dynamic
metropolis with a very special sense of
place. To build on Dublin’s physical assets
and to generate an urban realm of the
highest possible quality this individual
quality of place needs to be nurtured and
enhanced through creative, intelligent
and co-ordinated intervention. Signifl cant,
under utilised, value exists in the public
domain which if carefully harnessed

can provide the means by which the

city of Dublin can generate public realm
improvements without compromise to the
character of the city. These improvements
could improve street architecture, surface
improvements, enhanced access to public
services and a more attractive city. Such
improvements can be facilitated through a
managed programme of on-street outdoor
advertising

In order to manage an effective programme
of outdoor advertising the city council

has developed a policy based on
geographical zones. These zones cover
all parts of the city, ranging from areas

of architectural, historical and cultural
sensitivity, to residential areas, to areas of
little architectural or historic signiflcance.
Based on these zones a range of controls
and policies have been developed for
each zone ranging from the prohibition

of outdoor advertising in the most
sensitive areas to more general controls
in less sensitive areas where certain
types of advertising will be considered.
Consideration will be also be given to

the need for sensitive treatment and an
appropriate transition at the interface
between zones. These zones have been
organised into development management
categories, which can be classifl ed as
follows:

Zone 1: This zone encompasses those
areas that are most vulnerable and
sensitive and primarily relates to the
Georgian area of Dublin city. In this zone all
outdoor advertisement is prohibited.

Zone 2: Zone of signiflcant urban quality
that comprises retail and commercial uses.
In this zone outdoor advertisement may be
permitted subject to special development
management measures.

Zone 3: The radial routes leading into and
out of the city are areas where opportunity
exists for the managed provision of outdoor
advertising. Subject to compliance with
development management standards the
development of outdoor advertising in this
zone, will be open for consideration, other
than in conservation areas.

Zone 4: Zone of existing and potential high
amenity related to the waterways and the
coast inappropriate for advertising. This
zone includes the river Liffey Corridor, the
canal corridors and along the campshires
in the Docklands. In this zone all outdoor
advertisement is prohibited.

Zone 5: Zone of signiflcant urban
development where advertising could
form an integral part of newly created
streetscapes. This zone relates to key
developing areas (KDAs) where advertising
may form part of new streetscapes, having
regard to the need to protect residential
amenities. Subject to compliance with
development management standards the
development of outdoor advertising in this
zone will be open for consideration.
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Zone 6: This zone consists of areas
predominantly residential in character
where outdoor advertising would be
visually inappropriate. Within this zone,
there are also large-scale tracts of
commercial land-use which have a
separate robust character and may have
the potential to accommodate outdoor
adverting.

The preferred location for outdoor
advertising panels in the city is on public
thoroughfares, distributor roads and radial
routes contained within Zones 2, 3 and 5
as indicated in Fig 22, Zones of Advertising
Control. The provision of outdoor
advertising panels in the public realm will
enable the City Council to adopt a co-
ordinated approach to the management
of the city’s advertising activity and to
encourage better quality signage in more
appropriate locations.

Applications for new advertising structures
on private lands (adjacent to primary
routes) will be considered having regard to
the following:

The geographical zone in which the site
is located.

The rationale for the proposed
advertising structure.

The concentration of existing advertising
structures in the area.

The design of the advertising panel and
the use of high quality materials.

The scale of the panel relative to the
buildings and streets in which the
advertising structure is to be located.

Impact on the character of the
street and the amenities of adjoining
properties.

Advertising panels will not be permitted
where they interfere with the safety of
pedestrians, the accessibility of the

public footpath or roadway, the safety
and free fl ow of traffl ¢ or if they obscure
road signs.

Proposals must meet the safety
requirements of the National Roads
Authority (NRA), where appropriate.

In order for Dublin City Council to

create a clutter free, high quality public
domain complete with appropriate and
complementary street furniture, the Council
will seek the removal of unsightly and
outdated advertising structures. The City
Council will promote the phased removal
of existing ninety-six sheet and forty-eight
sheet advertising panels as part of the
overall enhancement of the public realm.

Any new applications for outdoor
advertising structures will require the
removal of existing advertising panels, to
rationalise the location and concentration
of existing advertising structures. Ninety-
six sheet and forty-eight sheet advertising
panels will no longer be permitted and any
new applications for advertising structures
must relate to the scale of the buildings and
streets in which they are to be located.

In order to achieve a coherent and
standardised typology for outdoor display
panels, Dublin City Council has a clear
preference for two different types of
advertising panels: 6-sheet size advertising
panels and 8sq.m advertising structures.
The size appropriate will be determined
with regard to the streetscape quality

and character of the urban fabric and in
accordance with the provisions of this
outdoor advertising strategy.

The provision of all advertising in the city
centre will be monitored and controlled in
order to prevent the creation of undesirable
visual clutter and to protect environmentally
sensitive areas and buildings.
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Any upgrading of existing outdoor
advertising (e.g. trivision, scrolling,
electronic) will only be permitted if it is
acceptable in amenity / safety terms and
an agreement is made to decommission at
least one other display panel in the city and
to extinguish the licence for that panel. The
purpose of this measure is to ensure that
other operators do not use the site.

In order to enhance, protect and secure
the architectural integrity and to prevent
unwelcome litter pollution, the granting of
permission for advertising hoardings or
signage on all Luas bridges and railway
bridges will be deemed incompatible with
the objectives of the city development
plan, unless the proposals provide for
the removal of existing display panels to
signifl cantly improve visual amenity.

In exceptional circumstances applications
for advertising display panels may be
considered in zones where advertising
structures would not normally be
permissible. In such instances temporary
display panels may be approved where
they can be used for the screening

of building sites or land, which are
aesthetically unsightly. Notwithstanding the
temporary nature of such signage, it will
still be necessary to ensure the protection
of the special architectural quality and
character of conservation areas. Under
no such circumstances, however, will
permanent permission be granted and all
such permissions will be of a temporary
nature.

Advertising signs, separately, or more
particularly in groups, can often cause
injury to visual amenities, and can detract
from the appearance of an area or a
building; this is especially so when they
are out of scale and character with their
surroundings. They can also be a major
distraction to road users and frequently

result in traffl c hazard. It is the policy of
the planning authority to strictly control all
advertising signs in relation to their location,
design, materials and function.

lluminated Signs

llluminated signs in appropriate locations
can provide both information and colour
in the townscape after dark. Accordingly,
the following guidelines will apply, in
conjunction with the provisions of the
general outdoor advertising strategy and
with regard to the zones of sensitivity:

The type of illuminated signs, internally
or externally illuminated, individual
letters, and neon tubes should be
determined by consideration of the
design of the building and its location,
as well as the potential for low-energy
options.

The design of an illuminated sign
should be sympathetic to the building
on which it is to be displayed. It should
not obscure architectural features such
as cornices or window openings in the
area. On new buildings they should be
part of the integral design.

The daytime appearance when unlit will
be considered.

Sky signs, i.e. signs that project in
any part above the level of a building
parapet or obtrude on the skyline, are
regarded as objectionable in principle
and will not be permitted.

Internally illuminated scrolling signs, or
signs with exposed neon tubing are
generally not acceptable.

llluminated signs with the use of
electronic visual display technology
such as LED (Light Emitting Diode) and
LCD (Liquid Crystal Display) will not
generally not be permitted.
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The number of illuminated signs in
the vicinity of the site will be taken
into consideration when assessing
proposals.

Advertising on Bus Shelters

Large, internally illuminated advertising
panels on bus shelters can detract from the
visual appearance of protected structures,
conservation areas and residential
conservation areas, and in these instances
will not generally be permitted.

In considering applications for bus shelters,
the planning authority will have regard

to the particular circumstances of each
case, such as location, scale and type of
advertising proposed, and the effect on the
amenities of the area and the streetscape,
as well as the provisions and zones of
sensitivity as set out the general outdoor
advertising strategy.

Implementation of the Outdoor
Advertising Strategy

The Council will take enforcement measures
to secure the removal of unauthorised
advertisements from private property and
will remove unauthorised advertisements
from public areas.

Where appropriate the Council will use
the powers available under section 209 of
the Planning and Development Act 2000
(or as may be amended) to repair, tidy

or remove advertisement structures or
advertisements, or the provisions of the
Litter Act.

Dublin City Council will evaluate all planning
applications for signs in relation to the
surroundings and features of the buildings
on which they are to be displayed, to the
number and size of signs (both existing and
proposed) and the potential for the creation
of undesirable visual clutter.

Permissions for outdoor advertising in
certain instances where appropriate as
determined by the planning authority, may
be limited to a maximum of three years in
the flrst instance to enable the position to
be reviewed by Dublin City Council in the
light of changing circumstances at the end
of that period.

Non-essential advertising structures, or any
advertising structures which would impact
injuriously on amenity, the built environment
or road safety, and to secure the removal of
unauthorised signs, will be restricted.
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