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Do you have your own retail brand?




203%

348%

During 2010 Did your sales?

449%

0 Increase
m Stay the same
I Decrease



What are the major challenges facing your company in 20117? (Please tick your chosen
responses)

Labour Costs

Haw matenals

Local Government Charges

Energy Costs

Inflation

Bank access/Interest
Rates

Broadband Access/Costs

Regulatory Burdens

Health and Safety Issues




What do you consider to be the most significant barriers to doing
business in Dublin? Please tick in order of importance

Establishing relationships
with RetailersWholesalers/
Distributors (...

Establishing relationship
with Producers (this &
for wholesalers/reta. ..

Marketing/Brand
building costs B Very Significant Barrier

B Significant Barrier

B Somewhat a Barrier

I Mot s barrier

Scale required for
larger wholesalers

Staffing issues

Capital Investment
required

Transport/Logistics




What type of items do you source from outside the Dublin region?

Raw materials Finished goods FPackaging Transport’Storage (General Professional
Services



How do you identify sales opportunities using the following?

Own marketing efforts

Distributors

Retailers

Consumers BN Frequently

B Occasionally
Farmers Markets B Mever
[

Trade Fairs
Internet

County Enterprise Boards

Bord Bia




Summary Comments on the Key Challenges Dﬁm

Facing the Sector FOOD

CHAIN

 Below Cost Selling: Price control of supermarket chains
underselling small retailers

* Rents and Rates and EU regulations

* Branding costs

* Convincing customers to buy Irish

* Sourcing Skilled labour

e Stringent Health Regulations make small volume not viable
even in new well designed facilities.

 Marketing and website costs

* Credit Terms

* Large companies have access to info that is not available
across industry
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Would you be interested in hearing more about the Dublin Food Chain and possibly

joining the network?

%B3%

18%




