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Summary

• Frequency of use of public libraries has remained at similar levels 
to 2014, against a background of changing use of services.

Public Libraries

Used a public 
library in past year

61% 63%

2014 2018

Perceptions & Impact of Arts & Culture

• Respondents felt that Arts & Culture had the most positive 
impact on the tourist experience (79% rating this as positive), 
followed by the impact on social interaction (73%) and local 
economy (71%).

• The perceived impact of Arts & Culture is lower in August 2018 
than was observed in June 2014.
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Summary

• 88% of respondents could name at least one gallery in Dublin.  81% 
named the National Gallery of Ireland (unprompted) and 63% named 
Dublin City Gallery The Hugh Lane (or variation).

• Name recognition for galleries was highest for the National Gallery of 
Ireland (95%), Irish Museum of Modern Art (88%) and Dublin City 
Gallery The Hugh Lane (80%).

• Name recognition for most galleries was lower than average among 18 
to 34 year olds.

• There is scope for improving unprompted awareness (“top of mind”) for 
several galleries, especially for the Irish Museum of Modern Art.

Awareness of Art Galleries
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Summary

• 35% of respondents engage in some form of artistic or cultural activity 
as a participant.

• Visual Arts is the most popular participation medium (13% of 
respondents), followed by creative writing (11%) and playing music in a 
group or solo (8%).

Arts & Culture Participation

• Search engine research was the most popular source for information 
about what events are happening in Dublin.  69% use search engines for 
this purpose.

• 49% rely on family and friends for information about what events are 
happening in Dublin.

Finding Out About Events
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Summary

• 81% of respondents were familiar with Culture Night, similar to 2014 
(80%).    Awareness of several other events was lower in 2018 than in 
2014.

• 37% of respondents attended an event or events on Culture Night 2017.  
Of these, 46% visited a museum, and 40% visited a gallery or art 
exhibition.

Events & Designations
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Summary

• Cinema is the most engaged-with art form in Dublin, with 81% of 
respondents going to the cinema.  73% go to museums / heritage sites / 
heritage festivals, and 71% listen to live music.

• Among those who listen to live music, 83% do so at large concerts, 61% 
do so at the pub, and 53% do so at local paid events.

• The average spend on arts and culture related events is €40.74 per 
month.  Respondents not in employment (including retired and 
homemakers) were more likely than those in employment to not spend 
anything on this sector.

Engaging with Arts & Culture

€40.74

At 
work

9% 17%

Not 
at 
work

€0
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Summary

• As in 2010, the most common responses to “What is the best thing 
about Dublin?” related to the people of Dublin – referring to 
friendliness, wit etc.

• Other common “best” aspects of Dublin were “Culture / arts / variety of 
activities”, “Size of the city”, and the diverse, cosmopolitan and vibrant 
character of the city.

Best thing about Dublin

What the city could do to improve the cultural offering

• The most common suggestions for how the city could improve the 
cultural offering related to increasing awareness of events through 
advertising and promotion.  

• Other common suggestions were for more free / cheap events, a safer 
city, and making the city more generally accessible.
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Background to this survey

- Online survey, 15th August – 2nd September 2018

- 1,003 respondents, from “Your Dublin, Your Voice” opinion panel

- 27% response rate

- Global margin of error = +/- 3.1%

- Robust panel in existence since 2010, recruitment through various channels
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Respondent Profile

N=1,003

48% 52%

Principal results are statistically adjusted to match census data by gender and age group

35%

29%

21%

15%

18-34

35-49

50-65

Over 65

Age Group

68%

7%

2%

2%

3%

15%

2%

1%

Working full-time

Working part-time

Currently seeking employment

Student or pupil

Looking after home / family

Retired from employment

Unable to work due to permanent illness or disability

Other

Employment Status
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Respondent Profile

Current Area of Residence
% n

County Dublin 11.6% 121

Dublin 1 3.0% 21

Dublin 2 1.3% 14

Dublin 3 3.9% 41

Dublin 4 3.4% 34

Dublin 5 3.9% 37

Dublin 6 5.6% 51

Dublin 6W 2.5% 28

Dublin 7 7.1% 74

Dublin 8 8.9% 84

Dublin 9 6.2% 64

Dublin 10 1.1% 12

Dublin 11 4.4% 54

Dublin 12 5.7% 61

Dublin 13 3.0% 37

Dublin 14 2.2% 22

Dublin 15 5.7% 53

Dublin 16 2.1% 23

Dublin 17 .3% 4

Dublin 18 1.9% 24

Dublin 20 1.6% 19

Dublin 22 1.5% 15

Dublin 24 2.8% 32

Outside County Dublin 10.1% 78

N=1,003

32 nationalities represented on this survey
89% Irish

59%

14%

13%

9%

4%

Dublin City Council

South Dublin County
Council

Fingal County Council

Dun Laoghaire /
Rathdown Co. Council

Don't know / not sure

Local Authority (Dublin Residents)
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Reporting conventions

59% ↓ 66% 70% 72% ↑

18-34 35-49 50-65 Over 65

Positive Impact on Quality of Life of 
Residents

by age group

Where charts are used and 
there are statistically 
significant differences 
between categories, arrows 
up or down signify 
statistically significant 
differences above or below 
the average for a given 
measure

Colour coding

Red text boxes highlight findings which are significantly lower than average

Blue text boxes discuss findings where there is no significant difference from average

Pale blue text boxes highlight findings which are significantly higher than average

Conventions used throughout this report:
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Use of Public Libraries

N=1,003

37%

24%

16%

15%

6%

2%

Not at all

Once or twice

Every couple of months

About once a month

About once a week

More than once a week

Q. How often have you used a public 
library in the past year?

75% of over 65s used a public 
library at least once in the past 
year

58% of respondents in 
employment had used a public 
library in the past year

77% of respondents who were 
not in employment had used a 
public library in the past year

63% had 
used a public 
library at 
least once in 
the past year

Similar levels of use of Public 
Libraries in 2018 as in 2014 
(61%)
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Reasons for not Using Public Libraries

N=355

Q. Please describe any reasons you do not use public libraries:

Typical reasons included:

• Prefer to buy books
• Get information needed 

online
• Read on Kindle or similar 

device
• Don’t read much or not 

at all
• No (easy) access to 

library
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Services Used at Public Libraries

N=648

76%

31%

30%

21%

19%

16%

16%

3%

9%

Borrowing books / audio books

Attending talks / seminars /…

Studying / reading in the library

Internet access / computers

Free Wi-Fi

Children's activities

Borrowing CDs / DVDs

Bookclub

Other (please specify)

Q. Which services do you avail of when using a public 
library? Please select all that apply.*

*For questions where respondents could choose more than one answer, percentages may total more than 100%

Among 18-34 year olds – internet access / computers (31%) and free wifi (34%) are more 
popular services than among older age groups

Among 35-49 year olds – children’s activities (32%) are more popular than among other 
age groups

Attending talks / 
seminars / exhibitions 
and children’s 
activities have 
increased in 
popularity since 2014

Borrowing CDs / DVDs 
has decreased in 
popularity since 2014
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Perceptions of Arts & Culture

N=1,00319

Q. Thinking about arts and culture in Dublin, please indicate your level of agreement with 
each of the following statements:

86%

52%

Dublin City has a good variety of arts
and cultural events and programmes

Dublin City has plenty of arts and
culture choices for children

Disagree Agree

Up from 79% in 2014

Highest among over 65s (90%)

Higher among females (89%)

Higher among those not in 
employment (88%)

Neutral responses excluded, top 2 box percentages

No significant change from 
2014

Higher among those not in 
employment (58%)

Higher among those who had 
received up to secondary level 
education (63%)



Impact of Arts & Culture

20

58%

65%

65%

66%

71%

73%

79%

"Something to do" for young people

Family friendliness of the city

Quality of life of residents

Sense of community

Local economy

Social interaction

Tourist experience

Impact of Cultural Offering on...

Negative Positive

Neutral responses excluded, top 2 box percentages

More positive among 
older age groups

Most positive among  50-
65 year olds and females

Perceptions of the 
positive impact of the 
cultural offering have 
fallen on all measures 
since 2014

The relative impacts 
have remained largely 
similar

Q. Please rate the impact of the current offering of arts and culture on the 
following aspects of life in Dublin:
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Prompted & Unprompted Awareness

N=1,00322

95%

88%

80%

68%

49%

49%

46%

43%

21%

81%

43%

63%

1%

10%

10%

6%

14%

0%

National Gallery of Ireland

Irish Museum of Modern Art

Dublin City Gallery The Hugh Lane

The Project Arts Centre

Douglas Hyde Gallery

The Gallery of Photography

Temple Bar Gallery and Studios

Royal Hibernian Academy

The LAB Gallery

Dublin Galleries
Prompted and Unprompted Awareness

Prompted Unprompted

There is scope for 
improving unprompted 
awareness (“top of 
mind”) for several 
galleries, especially for 
the Irish Museum of 
Modern Art

At the unprompted level 
The Project Arts Centre is 
not perceived as a gallery

Unprompted awareness is 
the percentage of 
respondents naming a 
given  gallery in response 
to “Please name up to 5 
galleries in Dublin”.

Prompted awareness is 
the percentage of 
respondents indicating 
that they have heard of a 
named gallery.



Prompted Awareness

N=1,00323

Prompted awareness is 
significantly lower among 
18 to 34 year olds for 
most galleries

Prompted awareness for 
The Project Arts Centre 
and The Gallery of 
Photography is highest 
among Dublin City 
Council area residents, at 
75% and 57% respectively

Prompted awareness for 
The Gallery of 
Photography is lowest 
among Fingal County 
Council area residents, at 
36%

Prompted awareness for 
The LAB Gallery is highest 
among those at work, at 
25%

Prompted awareness for 
The RHA is highest among 
those with a third level 
postgraduate 
qualification, at 55%

90% ↓

84% ↓

63% ↓

58% ↓

33% ↓

38% ↓

46%

31% ↓

24%

97%

90%

89%

74%

58%

54%

45%

50%

20%

National Gallery of Ireland

Irish Museum of Modern Art

Dublin City Gallery The Hugh Lane

The Project Arts Centre

Douglas Hyde Gallery

The Gallery of Photography

Temple Bar Gallery and Studios

Royal Hibernian Academy

The LAB Gallery

Dublin Galleries
Prompted Awareness by Age Group

18 to 34 All other ages
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Arts & Participation

N=1,00325

35% of respondents 
engage in some form 
of artistic or cultural 
activity as a 
participant

13%

11%

8%

6%

5%

5%

3%

3%

2%

65%

Visual arts (including painting, sculpture,
photography)

Creative writing

Playing music in a group or solo

Choir singing

Dance

Drama

Radio production

Film production

TV production

None of the above

Q. Do you engage as a participant in any of the following? 
Please select all that apply.

Hobbyist
79%

Semi-
professional

24%

Professional
10%

Q. What is your level of involvement?

n=337

Female respondents 
more likely to engage 
in Dance (9%)

Professional 
engagement highest 
for TV production
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Sources of Information

N=38927

69%

49%

47%

45%

37%

36%

33%

32%

19%

15%

1%

I use a search engine

Friends and family

Posters / fliers around town

Web / mobile ads

Radio

I go to or get alerts from specific
websites or apps

Newspaper

Billboards / bus shelter ads

TV

Mobile event guide app

None of the above

Q. If you are trying to find out what events are 
happening in Dublin, what sources do you usually 

rely on for information? Please select all that 
apply.

25%

24%

20%

17%

14%

12%

9%

8%

8%

6%

6%

5%

5%

3%

2%

2%

2%

2%

1%

1%

1%

1%

23%

Dublin Event Guide / Free Event…

Facebook

Venue specific website or app

Entertainment.ie

Google or other search

Any other social media

Lovin Dublin

Eventbrite

Local authority website

Dublin.ie

Irish Times

What's on in Dublin

Ticketmaster

Dublin Town

Visitdublin

Culturefox

The Journal

rte.ie

Meetup

Nialler9

Dnote

Dublin Live

Other

Q. What specific websites or apps would you 
use for information about what's going on in 

Dublin?

N=1,003



Sources of Information

N=99328

32%

14%

12%

11%

10%

7%

7%

3%

2%

1%

I use a search engine

I go to or get alerts from specific
websites or apps

Web / mobile ads

Friends and family

Newspaper

Posters / fliers around town

Radio

Mobile event guide app

Billboards / bus shelter ads

TV

Q. What is your main source of information about what is 
going on in Dublin? (Select one only)

Digital sources 
combined represent 
61% of main sources 
of information about 
events
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Awareness of Events & Designations

N=1,00330

81%

78%

60%

56%

51%

39%

27%

18%

4%

Culture Night

Dublin Fringe Festival

Chinese New Year Festival

Dublin Writers' Festival

Dublin: One City, One Book

Dublin is a UNESCO City of Literature

Festival of Curiosity

Dublin Festival of History

None of the above

Q. Which of the following cultural events in Dublin or 
designations were you aware of before today?  Please 

select as many as apply.

Awareness tends to 
be highest among 35 
to 65 year olds, 
among those in 
employment, and 
among female 
respondents 



Awareness of Events & Designations

N=1,00331

Significant drops in 
awareness for several 
events / designations

Awareness of Culture 
Night is consistent

81%

60% ↓

56% ↓

51% ↓

39% ↓

27% ↑

18%

80%

84%

87%

71%

64%

13%

14%

Culture Night

Chinese New Year Festival

Dublin Writers' Festival

Dublin: One City, One Book

Dublin is a UNESCO City of Literature

Festival of Curiosity

Dublin Festival of History

Q. Which of the following cultural events in Dublin or 
designations were you aware of before today?  Please 

select as many as apply.
2014 to 2018

2018 2014

Increase in awareness 
of Festival of Curiosity



Culture Night 2017

N=30932

Yes, 37%
No, 56%

Can't 
remember, 

8%

Q. Did you attend any events in Dublin during 
the 2017 Culture Night (September 2017)?

No significant 
differences when 
analysed by main 
demographics

46%

40%

37%

33%

23%

19%

12%

9%

11%

Visited a museum

Visited a gallery or art /
photography exhibition

Went on a guided tour

Attended a musical performance

Attended a food or drink event

Attended a visual arts performance

Attended a film showing

Attended a theatrical performance

Other (please specify)

Q. Which Culture Night event(s) did you attend in 
2017? Please select all that apply.

N=835
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Attending Arts & Culture Events

N=1,00334

35 to 49 year olds 
tend to be the most 
engaged with cultural 
activities

81%

73%

71%

66%

60%

52%

35%

17%

7%

4%

2%

Go to the cinema

Go to museums / heritage sites /
heritage festivals

Listen to live music

Go to the theatre

Go to art galleries

Attend a sporting event

Attend comedy nights

Attend a culinary event (other than go
to the restaurant)

Attend dance recitals

Other (please specify)

None of the above

Q. Do you ever do any of the following in Dublin? Please 
select all that apply.

Respondents in 
employment more 
likely to attend 
cultural events than 
those not in 
employment

Engagement with 
cultural activities 
tended to increase 
with education



Listening to Live Music

N=69635

83%

61%

53%

45%

26%

4%

7%

At large concerts

At the pub

At local paid events

On the street (buskers)

At community venues / halls

At school / college

Other (please specify)

Q. Where do you listen to live music? Please select all that 
apply.

Over 65s were least 
likely to listen to live 
music at the pub 
(35%) or at large 
concerts (63%)

Those not in 
employment were 
less likely to attend 
large concerts (72%)

Included mention of 
several specific 
venues, e.g. National 
Concert Hall



Spend on Arts & Culture Events

N=99836

Respondents with up to second 
level education were more likely 
to have no spend on Arts & 
Culture related events (22%)

11%

9%

20%

34%

17%

6%

2%

1%

No spend

€1 to €10

€11 to €20

€21 to €50

€51 to €100

€101 to €150

€151 to €200

Over €200

Q. On average, approximately how much per month do 
you usually spend on Arts and Culture related events?

€40.74
Average monthly spend
on Arts & Culture related
events

Respondents not at work were 
more likely to have no spend on 
Arts & Culture related events 
(17%)

Respondents aged 50 or over 
spent significantly less on Arts & 
Culture related events

Respondents at work spent 
significantly more than average 
on Arts & Culture related events

Average spend was highest 
among those with a third level 
degree



Best thing about Dublin

37

28%

21%

17%

10%

4%

3%

2%

3%

2%

3%

1%

3%

1%

1%

2%

31%

17%

15%

13%

5%

4%

4%

3%

2%

2%

1%

3%

The people (friendliness, wit etc.)

Culture / arts / variety of activities

Size of the city / convenience / access to amenities

Diverse / cosmopolitan / vibrant / character

History / heritage / architecture

Family / friends / home

Location / sea / mountains

Parks / green areas / amenities

Transport (incl. Luas and dublinbikes)

Generally a good city

Work opportunities

Restaurants / pubs / nightlife*

Shopping*

Safe / clean / relaxed*

Other

Q. What is the best thing about Dublin?
2010 to 2018

2018 2010

*did not feature in 2010

Similar pattern of 
response in 2018 as in 
2010

“Size of the city” less 
likely to be 
mentioned by 18 to 
34 year olds (8% 
among this group)

“Don’t know” excluded

2018 N=904
2010 N=2,253



Best Thing About Dublin

N=90438

Q. What is the best thing about Dublin?



Best Thing About Dublin – Selected Comments

N=90439

Q. What is the best thing about Dublin? – Selected Comments*

• People, great city for culture and events, the craic
• There's always something on and we have so many great cultural spaces  available 

to us that Dubliners are always interested to hear about and engage with new 
things. 

• Locations/venues are reachable by foot or Luas / bus
• Friendly people makes you feels like you are home
• City of surprises - great for walking - most places are centrally located - loads of 

history, churches, museums and fine buildings
• Its location; beside the sea, near the mountains, on the river - beat that!  Parks, 

beautiful streets, good shopping, a hive of activity - festivals, community events, a 
huge variety of cultural activities to chose from every day and at weekends 
especially.  Diversity of cultures, making it a less white monoculture.  Croke Park, 
Lansdowne Road, Aquatic Centre, local sports clubs everywhere.  Cathedrals, 
museums, friendly people.  You asked for the best - I love living in Dublin and to 
me, these are all superlatives!

*Complete set of verbatim comments in accompanying full report



Improving the Cultural Offering

40
*did not feature in 2014

Included 
multiple 
suggestions for 
“one-stop shop” 
site or app for 
events

“Other” included improve 
busking quality / no 
amplification and Irish 
language support

“Don’t know” excluded

“Involve local people / 
communities more” was 
highest among DCC area 
residents (5%)

19% ↓

2% ↓

10%

3%

4%

5%

7%

0%

7% ↑

7% ↑

4%

3%

3%

3%

1%

2%

2%

5%

2%

1%

3%

4% ↓

30%

8%

8%

7%

5%

5%

4%

3%

2%

2%

2%

2%

2%

1%

1%

1%

18%

More advertising / promotion

More funding / sponsorship

Free / cheaper events

Involve local people / communities more

Events with wider appeal / diversify

More street art / outdoor / public events

Safer / more family friendly city

Integrated / strategic approach

Improve transport / parking / cycling / general accessibility

Good as it is

Support artists (affordability of being an artist, workspaces…

More youth focused events

Clean up the city

Better opening hours of venues / timing of events

Use vacant buildings / sites

More events in suburbs

More family oriented events / offerings*

Provide or preserve more venues / public space*

More pedestrian friendly city*

More age and disability friendly*

More of a specific art form e.g. opera*

Other

Q. What could the city do to improve the cultural offering?
2014 to 2018

2018 2014

2018 N=820
2014 N=735



Improving the Cultural Offering

N=82041

Q. What could the city do to improve the cultural offering?



Improving the Cultural Offering – Selected Comments

N=82042

Q. What could the city do to improve the cultural offering? – Selected comments*

• One source/guide for everything that is on in Dublin. Sometimes it's difficult to 
find things that you're interested in, so I search multiple different sources to see 
small events, free events, street events, cultural events. I'm sure it is hard to 
capture everything, but if it was a community collaborative approach, it would 
be amazing!

• Maybe more advertisement of upcoming events
• More low cost spaces for studios and rehearsal spaces to encourage new and 

upcoming artists of all types.
• Make streets safe from crime 
• More green spaces in the north inner city that are suitable for impromptu/ 

casual/ small community events and gatherings. 
• Have some more events outside of the city centre. Suburbs etc
• Be a little cleaner with more rubbish bins, also get rid of derelict buildings by 

making landlords clean them up.
• There is a lot of Arts events aimed at middle class people/families.  There should 

be more engagement in working class communities- especially through schools 
and youth projects.

*Complete set of verbatim comments in accompanying full report
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END

For further information please contact:

• Economic Development Office
• Dublin City Council
• 01 222 5611
• research@dublincity.ie


